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Social Entrepreneurship?



Definition

Social Entrepreneurship

“creating around opportunities
derived from such as
poverty, health care, energy, private
education, and water purification”

(Zahra and Wright, 2016: 611)



Definition

Social Entrepreneurship

“‘encompasses the
undertaken to discover, define,
and exploit in order to
enhance by creating new
ventures or managing existing
organizations in an

(Zahra, Gedajlovic, Neubaum, & Shulman, 2009: 519)



Unterschiede zu anderen Organisationen

Elemente, die Sozialunternehmen
anders machen.
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Food & Shelter

In Anlehnung an Maslow, 1943
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Rollentausch (3/5)

Organisation —— Kunden Unternehmen
Organisation ——— Begunstigte NGOs
Organisation ———— Kunden —— Begunstigte
Begunstigte —— Organisation Kunden
Begunstigte ——— Organisation Begunstigte

Sozialunternehmen
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|dentitat Logik Unternehmensform

Gewinn-/Marktorientierung

(Battilana & Lee, 2014)
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One-for-None: Aid Dependency and the “TOMS Model”
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Wachstum in Paradoxen :
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Soziales Denken

ernehme .

Gewinn-/Marktorientierung

(Battilana & Lee, 2014; Smith & Besharoy,
2017)
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